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• Home Equity mail volumes have stayed 
relatively stable despite the increase in 
the Fed Funds Rate, offering a lower-rate 
option for lending needs to consumers 
during times of inflation. 

• After years of peak refinance volumes, 
borrowers need alternative solutions.

Market Conditions

Pivoting marketing strategy to diversify product 
options is critical to weather the storm.
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WOO HOO!

Q/Q Q4 HELOC Originations1

314K Units     2022
238K Units     202132%

1 ATTOM, 2022 U.S. Residential Property Mortgage Origination Report

2https://www.corelogic.com/intelligence/the-return-of-home-equity-line-of-credit-activity/

2

• Historically high tappable equity and the 
previous historically low 1st mortgage rates, 
fuel the right conditions for home equity 
lending.

• HELOC growth is likely to continue at a 
record pace in 2023

The Rise of Home Equity

Educating homeowners on their tappable 
equity drives awareness of financial options. 

https://www.attomdata.com/
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Increasing competition requires marketers to 
break through the sea of sameness.

Media Channel: Direct Mail, Email | Sector: Mortgage & Loan | Audience: Consumer | Added to database: Between 

January 2019 and March 2023 | Country: US | Category: Secured | Sub Category: HELOC, Home Equity Loan | 

Primary: Primary | Mailing Type: Acquisition, Follow-Up, Upgrade/Cross-Sell, Win-Back

2022 Q1 2022 Q2 2022 Q3 2022 Q4 2023 Q1

Mortgage 338,663,836 276,834,271 184,970,749 110,584,605 101,669,820

Home Equity 72,659,527 88,479,089 81,468,770 52,696,995 62,861,032
Home Equity % 
of Total 18% 24% 31% 32% 38%
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Home Equity Marketing Volumes

• With the headwinds of a shrinking mortgage 
market, lenders (banks, credit unions, and 
nonbank fintechs) are competing for a 
smaller audience with increased gusto.

• In Q1 2023, home equity jumped to 38% of 
total mail volume.

• Home equity email volumes increased 158% 
q/q and 214% y/y.
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• Home equity pre-screened offers remained 
the same in Q1 2023, accounting for 53% of 
all home equity offers, after decreasing in 
Q4 2022. 

• Based on Competiscan historical tracking, 
pre-screened home equity offers are 
typically distributed via direct mail. 
Therefore, as email volumes have increased, 
the number of pre-screened offers have 
decreased. 
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Example HELOC Offers

https://www.competiscan.com/productDocuments.php?id=9724888
https://www.competiscan.com/productDocuments.php?id=9949520
https://www.competiscan.com/productPdf.php?id=9949520
https://www.competiscan.com/productPdf.php?id=9724888
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Example HELOC Offers

https://www.competiscan.com/productDocuments.php?id=9835529
https://www.competiscan.com/productDocuments.php?id=9835529
https://www.competiscan.com/productPdf.php?id=9947164
https://www.competiscan.com/productDocuments.php?id=9947164
https://www.competiscan.com/productPdf.php?id=9727884
https://www.competiscan.com/productDocuments.php?id=9727884
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1.Home Equity can be the lead product.  
Be proactive about educating homeowners 
on their tappable equity.  

2. Winning hearts and minds takes more 
than a great rate. 
Borrowers expect fast and friction-less 
experiences.  Consider a fintech partner to 
elevate capabilities.

3. Be aggressive and bold with testing to 
avoid the sea of sameness. 
Staying competitive in a smaller mortgage 
market is a must.

Key Takeaways
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10

Q&A
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Insights
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Competiscan Research & Insights

312.488.1810

research@competiscan.com

www.competiscan.com

LinkedIn: Competiscan

Twitter: @Competiscan

Instagram: @Competiscan

855.525.6730

marketing@coviance.com

www.coviance.com

LinkedIn: CovianceTM

Twitter: @Coviance

Facebook: @Coviance

https://www.instagram.com/competiscan/
https://twitter.com/competiscan
https://www.linkedin.com/company/competiscan/
https://twitter.com/coviance
https://www.linkedin.com/company/coviancetm/
https://www.facebook.com/coviance


©2023 Confidential & Proprietary | All Rights Reserved 12

Appendix



COMPETI-AWARD

THIS CERTIFICATE IS AWARDED TO 

BMO
Consumer Most Likely to Respond to HELOC Offer.

Richard Goldman, CEO and Founder
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HELOC Offers

Bank of America CitizensBMO Figure Lending

https://www.competiscan.com/productPdf.php?id=9962572
https://www.competiscan.com/productDocuments.php?id=9724888
https://www.competiscan.com/productDocuments.php?id=9980330
https://www.competiscan.com/productDocuments.php?id=9949520
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5.04

5.11

4.74

4.66

4.23

4.32

It is easy to understand

It shows expertise

It creates confidence.

It is honest

It is warm and engaging

The company is
interested in my well-

being

Bank of America

5.06

5.02

4.81

4.83

4.4

4.57

It is easy to understand.

It shows expertise.

It creates confidence.

It is honest.

It is warm and engaging.

The company is
interested in my well-

being.

BMO

4.98

4.91

4.65

4.7

4.59

4.13

It is easy to understand.

It shows expertise.

It creates confidence.

It is honest.

It is warm and engaging.

The company is
interested in my well-

being.

Citizens

4.51

4.51

4.28

4.13

4

3.89

It is easy to understand.

It shows expertise.

It creates confidence.

It is honest.

It is warm and engaging.

The company is
interested in my well-

being.

Figure Lending

Consumer Perceptions of HELOC Offers (Lenders)
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4.64

4.09

4.87

4.45

This communication offers value.

I would be likely to respond to this offer for more
information.

The information communicated is clear and concise.

I would be likely to read and absorb this
communication.

Bank of America

4.89

4.43

4.94

4.7

This communication offers value.

I would be likely to respond to this offer for more
information.

The information communicated is clear and concise.

I would be likely to read and absorb this
communication.

BMO

4.83

4.33

4.8

4.61

This communication offers value.

I would be likely to respond to this offer for more
information.

The information communicated is clear and concise.

I would be likely to read and absorb this
communication.

Citizens

4.3

3.62

4.26

4.15

This communication offers value.

I would be likely to respond to this offer for more
information.

The information communicated is clear and concise.

I would be likely to read and absorb this
communication.

Figure Lending

Consumer Perceptions of HELOC Offers (Lenders)



COMPETI-AWARD

THIS CERTIFICATE IS AWARDED TO 

ESL FEDERAL CREDIT UNION
Consumer Most Likely to Respond to HELOC Offer.

Richard Goldman, CEO and Founder
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Credit Union HELOC Offers

ESL Federal Credit Union Garden Savings Federal Credit UnionGenisys Credit Union Caltech Employees Federal Credit Union

https://www.competiscan.com/productDocuments.php?id=9835529
https://www.competiscan.com/productDocuments.php?id=9835529
https://www.competiscan.com/productPdf.php?id=9947164
https://www.competiscan.com/productDocuments.php?id=9947164
https://www.competiscan.com/productPdf.php?id=9727884
https://www.competiscan.com/productDocuments.php?id=9727884
https://www.competiscan.com/productDocuments.php?id=9934062
https://www.competiscan.com/productDocuments.php?id=9934062
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Consumer Perceptions of HELOC Offers (Credit Unions)

5.33

5.09

4.98

4.81

5.24

4.81

It is easy to understand.

It shows expertise.

It creates confidence.

It is honest.

It is warm and engaging.

The company is
interested in my well-

being.

ESL Federal Credit Union

5.2

4.81

4.59

4.65

4.83

4.61

It is easy to understand.

It shows expertise.

It creates confidence.

It is honest.

It is warm and engaging.

The company is
interested in my well-

being.

Genisys Credit Union

5

4.79

4.55

4.6

4.75

4.42

It is easy to understand.

It shows expertise.

It creates confidence.

It is honest.

It is warm and engaging.

The company is
interested in my well-

being.

Garden Savings Federal Credit Union

5.07

4.87

4.65

4.63

4.39

4.37

It is easy to understand.

It shows expertise.

It creates confidence.

It is honest.

It is warm and engaging.

The company is
interested in my well-

being.

Caltech Employees Federal Credit Union
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5.11

4.76

5.09

5.07

This communication offers value.

I would be likely to respond to this offer for more
information.

The information communicated is clear and concise.

I would be likely to read and absorb this
communication.

ESL Federal Credit Union

4.8

4.57

4.87

5

This communication offers value.

I would be likely to respond to this offer for more
information.

The information communicated is clear and concise.

I would be likely to read and absorb this
communication.

Genisys Credit Union

4.83

4.51

4.85

4.64

This communication offers value.

I would be likely to respond to this offer for more
information.

The information communicated is clear and concise.

I would be likely to read and absorb this
communication.

Garden Savings Federal Credit Union

5

4.59

4.93

4.7

This communication offers value.

I would be likely to respond to this offer for more
information.

The information communicated is clear and concise.

I would be likely to read and absorb this
communication.

Caltech Employees Federal Credit Union

Consumer Perceptions of HELOC Offers (Credit Unions)
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Consumers preferred going online to respond to a home equity line of credit offer rather than having to call the company, scan a QR 
code or visit a branch location. 

Consumer Response Preference on HELOC Offers
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4.64

4.09

4.87

4.45

This communication offers value.

I would be likely to respond to this offer for
more information.

The information communicated is clear and
concise.

I would be likely to read and absorb this
communication.

5.04

5.11

4.74

4.66

4.23

4.32

It is easy to
understand

It shows expertise

It creates confidence.

It is honest

It is warm and
engaging

The company is
interested in my well-

being

Bank of America

https://www.competiscan.com/productPdf.php?id=9962572
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5.06

5.02

4.81

4.83

4.4

4.57

It is easy to
understand.

It shows expertise.

It creates confidence.

It is honest.

It is warm and
engaging.

The company is
interested in my well-

being.

4.89

4.43

4.94

4.7

This communication offers value.

I would be likely to respond to this offer for
more information.

The information communicated is clear and
concise.

I would be likely to read and absorb this
communication.

BMO

https://www.competiscan.com/productDocuments.php?id=9724888
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Citizens

4.98

4.91

4.65

4.7

4.59

4.13

It is easy to
understand.

It shows expertise.

It creates confidence.

It is honest.

It is warm and
engaging.

The company is
interested in my well-

being.

4.83

4.33

4.8

4.61

This communication offers value.

I would be likely to respond to this offer for
more information.

The information communicated is clear and
concise.

I would be likely to read and absorb this
communication.

https://www.competiscan.com/productDocuments.php?id=9980330
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Figure Lending

4.51

4.51

4.28

4.13

4

3.89

It is easy to
understand.

It shows expertise.

It creates confidence.

It is honest.

It is warm and
engaging.

The company is
interested in my well-

being.

4.3

3.62

4.26

4.15

This communication offers value.

I would be likely to respond to this offer for
more information.

The information communicated is clear and
concise.

I would be likely to read and absorb this
communication.

https://www.competiscan.com/productDocuments.php?id=9949520


26©2023 Confidential & Proprietary | All Rights Reserved

ESL Federal Credit Union

5.33

5.09

4.98

4.81

5.24

4.81

It is easy to
understand.

It shows expertise.

It creates confidence.

It is honest.

It is warm and
engaging.

The company is
interested in my well-

being.

5.11

4.76

5.09

5.07

This communication offers value.

I would be likely to respond to this offer for
more information.

The information communicated is clear and
concise.

I would be likely to read and absorb this
communication.

https://www.competiscan.com/productPdf.php?id=9947164
https://www.competiscan.com/productDocuments.php?id=9947164
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Genisys Credit Union

4.8

4.57

4.87

5

This communication offers value.

I would be likely to respond to this offer for
more information.

The information communicated is clear and
concise.

I would be likely to read and absorb this
communication.

5.2

4.81

4.59

4.65

4.83

4.61

It is easy to
understand.

It shows expertise.

It creates confidence.

It is honest.

It is warm and
engaging.

The company is
interested in my well-

being.

https://www.competiscan.com/productPdf.php?id=9727884
https://www.competiscan.com/productDocuments.php?id=9727884
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Garden Savings 
Federal Credit Union

4.83

4.51

4.85

4.64

This communication offers value.

I would be likely to respond to this offer for
more information.

The information communicated is clear and
concise.

I would be likely to read and absorb this
communication.

5

4.79

4.55

4.6

4.75

4.42

It is easy to
understand.

It shows expertise.

It creates confidence.

It is honest.

It is warm and
engaging.

The company is
interested in my well-

being.

https://www.competiscan.com/productDocuments.php?id=9934062
https://www.competiscan.com/productDocuments.php?id=9934062
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Caltech Employees 
Federal Credit Union

5

4.59

4.93

4.7

This communication offers value.

I would be likely to respond to this offer for
more information.

The information communicated is clear and
concise.

I would be likely to read and absorb this
communication.

5.07

4.87

4.65

4.63

4.39

4.37

It is easy to
understand.

It shows expertise.

It creates confidence.

It is honest.

It is warm and
engaging.

The company is
interested in my well-

being.

https://www.competiscan.com/productDocuments.php?id=9835529
https://www.competiscan.com/productDocuments.php?id=9835529
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• Credit Unions relied most heavily on online video ads to 
market their home equity products in Q1 2023, while banks 
and other lenders relied on online display ads. 

Estimated Digital Spend

55%

98% 96%
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Home Equity Digital Media Ad Type by Digital Spend Q1 
2023 

Credit Union Lender

4.9%

71.6%

94.6%

28.0%
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As more consumers become aware and 
acquisition efforts increase, how are you fighting 
through the sea of sameness?

Google Trends. March 2021 – Jan 2023

Home Equity Popularity Rises

• Interest in Home Equity Loans and HELOCs 
has nearly doubled since 2020
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